
Unlimited Catalog 
Access
ANNUAL ACCESS TO THE BEST TEACHING  
MATERIALS FOR BUSINESS EDUCATION

Harvard Business School Cases: Students encounter  
actual problems and decisions facing a company and  
must suggest strategies, tactics, and solutions. 

Brief Cases: Rigorous and compact 5-8 page case  
studies, each with a Teaching Note and 3-4 exhibits. Audio 
versions available for many Brief Cases. 

Case Collections from top-tier partners, including: 

LEARN MORE ON OUR WEB SITE: 
hbsp.harvard.edu
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When considering an agreement, we work  
with institutions to determine an annual fee 
based on program usage in the previous year 
combined with expected enrollment for the 
coming year. Payment plans are flexible and 
can be tailored to program needs.

�� ABCC at Nanyang Tech University

�� Babson College (over 100 titles)

�� Berrett-Koehler Publishers

�� Business Enterprise Trust

�� Business Expert Press (over 200 titles)

�� Crimson Group, USA

�� Darden School of Business (over 1,800 titles)

�� Design Management Institute 

�� European School of Mgmt. & Tech. (ESMT)

�� Global Health Delivery / Harvard Medical School

�� Harvard Kennedy School of Government (over 100 titles)

�� HEC Montréal

�� IESE Business School (over 100 titles)

�� IMD (International Inst. for Mgmt. Development) (over 300 titles)

�� Indian Institute of Management - Bangalore

�� Indian School of Business

�� INSEAD (over 200 titles)

�� Ivey Publishing (over 2,400 titles)

�� Journal of Information Technology 

�� Kellogg School of Management (Over 400 titles)

�� McGraw-Hill 

�� NACRA Case Research Journal (over 100 titles)

�� Perseus Books (100 titles)

�� Princeton University Press

�� Public Education Leadership Project

�� Social Enterprise Knowledge Network

�� Stanford Graduate School of Business (over 950 titles)

�� Thunderbird School of Global Mgmt. (over 150 titles)

�� Tsinghua University

�� UC Berkeley, Haas School of Business

�� University of Hong Kong (over 450 titles)

�� Wharton School, University of Pennsylvania 

Give professors and students access to 
the most engaging and effective teaching 
materials for business education. An Unlimited 
Catalog Access Agreement offers use of the 
Harvard Business Publishing comprehensive 
collection of cases, articles, chapters, and 
eLearning programs.

YOUR LEARNING MANAGEMENT SYSTEM:

Cases, Articles, Books & Readings

Online Courses, Course Sections & Tutorials

Online Simulations

Multimedia Cases & Video



Harvard Business Review Articles: The best business  
thinking from the world’s top management journal.

Selected Articles from esteemed partner journals:

�� Business Horizons

�� California Management Review

�� IESE Insight

�� Rotman Magazine

�� Sloan Management Review 

eBooks from selected Harvard Business Review Press books.

Individual Chapters to meet specific course needs from:

�� Harvard Business Review Press

�� Business Expert Press

�� Perseus Books

�� Princeton University Press

Core Curriculum covers the fundamental concepts,  
theories, and frameworks that students must master. 
Delivered entirely online, it consists of Readings authored 
primarily by Harvard Business School faculty. Many 
Readings include video clips and Interactive Illustrations  
to help students master complex theories quickly.  
Core curriculum included for qualified access agreements.

Business Simulations: Real-life management challenges 
presented with multiple variables and decision points. 
Designed for one class period or one night’s homework, 
plus debrief. Individual and team-based scenarios 
available.  

Online Courses: Comprehensive introductions to each 
subject area, including tests and quizzes.

Online Exercises: 30-minute activities that demonstrate 
fundamental concepts to reinforce key learning objectives 
in case studies, readings, and simulations.

Online Tutorials: Short, interactive programs that cover  
key concepts.

Video Supplements: Deeper insight into a case, whether  
it’s a class visit from a CEO, a factory tour, or an interview 
with a prominent business leader.* 

Multimedia Cases Online: Animated charts, audio, and 
video bring text materials to life.

*If using CD/DVD hard copies, shipping fees not included in agreement.
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THE BENEFITS OF AN UNLIMITED CATALOG ACCESS AGREEMENT:

Course Mapping.  
We can work with an 
overall program to map 
Harvard Business Publishing 
(HBP) course materials 
to program-level learning 
outcomes or with individual 
instructors to provide 
a customized map of 
materials based on specific 
teaching objectives.

Implementation Support. 
We help institutions 
integrate HBP materials 
with learning management 
platforms. Unlimited Catalog 
Access institutions receive 
up to 12 complimentary 
service hours per year 
from our in-house delivery 
solutions team.

Teaching Seminars.  
To help instructors fine-tune 
their case method teaching, 
HBP holds seminars on the 
art and craft of discussion 
leadership. An agreement 
provides up to 3 seminar 
registrations to be used 
within each year of a 
contract term. 

Free access to the Case 
Analysis Coach, an online 
tutorial that helps students 
learn to read, analyze, and 
prepare case studies for 
discussion.

Exclusive access to new 
content and tools, often 
before they are publicly 
available.

Free one-year online 
subscription to Harvard 
Business Review for 
business graduate 
students for use after 
commencement. Help 
graduates keep up with  
the latest in business  
theory as they transition  
to jobs.  

Risk-free trial use of 
eLearning programs.  
HBP has developed a range 
of new eLearning materials, 
including simulations. We 
encourage instructors to 
experiment when teaching 
with these programs. Use 
of materials that are not 
ultimately adopted will not 
be included in the license fee.   

Setting an annual fee 
allows an institution 
to more easily predict 
what its Harvard 
Business Publishing 
materials cost will be 
and streamlines the 
reporting required 
throughout the year.

Ò  Please contact 
your Regional Sales 
Manager with any 
questions or for  
more details. 
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